mare / Shaping Rio Mare’s UK entry for success

Rio Mare were on aroll

Consumers were beginning to see that the tuna aisles were no
longer dominated by John West and Princes. Seemingly from
nowhere a new pink brand was taking shelf space and
mindspace.

Consumers shared views on the packaging and

advertising

Consumer research with tuna consumers found insights around
packaging, copy on pack, and advertising concepfts - and key
improvement areas.

Key UK drivers for success luna
Along with key insights, we provided a strategic report on UK in Olive Oil
success, and messages to dial up as well as tweaks to amend
for UK success.




